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Economies of Visual Culture 

VC3-1 
 

MODULE DESCRIPTOR 
 

ECTS credits1 10 Programme BA (Hons) Visual Culture 
NQF level 8 School School of Visual Culture 
Stage 3 Module Co-ordinator Rachel O’Dwyer 
Trimester 1 Module Team Rachel O’Dwyer, Paul Caffrey, Francis Halsall, 

Declan Long, Hilary O’Kelly 
Contact Neasa Travers, Secretary School of Visual Culture: visualculture@staff.ncad.ie 
Responsibility NCAD Academic Council / School of Visual Culture 

 

Introduction 
The study of Visual Culture is located at the interface of objects, images, materials, technology, society, 
politics and economies. While other modules prioritise, for example, the study of technological or social 
histories, this module focuses on the economic dimensions of Visual Culture. It aims to explore the ways in 
which economic factors impact, and are impacted on, by Visual Culture. Although not presented as a formal 
training in the principles and techniques of the discipline of economics, this module will provide insights 
into the way in which economic factors – such as forms of business organisation, the availability of 
resources  – shape the production, dissemination and consumption of art and design.  
 
Economic and cultural imperatives can be seen as two of the most significant forces shaping human 
behaviour. The Economies of Visual Culture module presents an opportunity to consider the dynamic 
relationship between them as they act upon intellectual discourses, systems of societal organisation, and 
individual behaviour. Historic and contemporary case studies offered for analysis in the the seminars will 
allow for claims about the new centrality and prominence of the culture industries and the knowledge 
economy in Ireland and elsewhere today to be tested.  
 
The aims of this module are to: 

1. Survey, using paradigmatic examples, the history of the changing relationships between practices 
in the production of visual culture and their markets; 

2. Explore and compare the relationships between economies, markets and audiences in different 
areas of art and design; 

3. Apply key theories to the changing dynamics of cultural economies and cultural policies in a local, 
national and international context.  

What will I learn? 
 

On successful completion of this module students will be able to: 
1. RESEARCH the impact of economics on particular fields of visual culture and, conversely, the ways 

in which economic practices are themselves influenced by visual culture.   
2. ANALYSE the relationships between economies, markets and audiences. 

4. REFLECT on his or her position as a cultural practitioners and/or knowledge worker. 
3. COMMUNICATE his or her ideas about the economies of visual culture in ways which demonstrate 

confidence and sophistication. 
 
Module content 
An indicative selection of seminars subjects includes: 
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• Histories of the Creative and Cultural Industries 
• Histories of Material Culture and Mass Production 
• Economies and Vocabularies of Culture 
• The Knowledge Economy & Immaterial Labour 
• Fashion, Culture & the Economies 
• Creative Cities & Cultural Policy  
• Public Art 
• The Commons, Valorisation and Non-monetary value 
• The Sharing Economy 
• Intellectual Property 
• Economies of Transport & Culture 

 

How will I learn? 
Learning will take the form of weekly seminars, in preparation for which students will be required to read 
primary and secondary texts in advance. As a seminar, each class will take the form of tutor-led discussion 
of selected case studies across a range of fields from the C18th to the present.  
 
Credits 
Learning tool Hours 
Lectures 0 
Seminars 24 
Specified Learning Activities 48 
Autonomous Student Learning  128 
Total Workload 200 

 

What learning supports are provided? 
Students will be provided with key readings and a module descriptor which includes background sources.  
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Abbing, Hans. Why are Artists Poor?  The exceptional economy of the arts, Amsterdam University Press, 
Amsterdam 2007 
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Dialectic of Enlightenment, Verso, London, 1979 
Adorno, Theodor. The Culture Industry, Routledge, London, 2004 
Beck, Ulrich. The Brave New World of Work, Polity Press, Cambridge, 2000 
Benkler, Yochai. (2006). The Wealth of Networks : How Social Production Transforms Markets and Freedom. 
New Haven, Conn. ; London, Yale University Press. 
Berardi, Franco. (2009) The Soul at Work. Semiotext(e). 
Berry, David. Copy, Rip, Burn: The Politics of Copyleft and Open Source, Pluto Press, London 2008 
Bettig, R. V. (1996). Copyrighting Culture: The Political Economy of Intellectual Property. Boulder, Westview 
Press. 
Bilton, C., 2007a. Management and Creativity: From Creative Industries to Creative Management, Malden, 
MA: Blackwell Pub. 
Bourdieu, Pierre. The field of cultural production: Essays on art and literature. Columbia University Press, 
1993. 
Boyle, James. "The second enclosure movement and the construction of the public domain." Law and 
contemporary problems (2003): 33-74. 
Castells, Manuel. ‘The Rise of the Network Society’ Blackwell, T Osborne (2003) ‘Against Creativity’ in 
Economy and Society vol 32 no 4. 
David Hesmondhalgh, Cultural Industries, 2nd edn. Sage, London, Thousand Oaks and New Delhi, 2007 
Du Gay, Paul and Pryke M. eds. Cultural Economy: Cultural analysis and Commercial Life, Sage, London, 
2001 
Ellmeier, A. ‘Cultural Entrepreneurialism :On the Changing Relationship Between the Arts Culture and 
Employment’ in International Journal of Cultural Policy (2003)  vol 9, 1 pp 3-16 
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Eric von Hippel, Democratising Innovation, The MIT Press, Cambridge, MA, 2005 
Ettema, J & D. Whitney eds.. ‘Individuals in Mass Media Organisations: Creativity and Constraint’ 1982. 
Florida, R (2004) Cities and the Creative Class. Routledge, London. 
Florida, R. (2004) The Rise of the Creative Class : and How it's Transforming Work, Leisure, Community and 
Everyday Life. Basic Books, New York. 
Foster, S. (1997) ‘Buying Irish: Consumer Nationalism in Eighteenth-Century Dublin’ History Today, Volume 
47, 44-51. 
Frank, T (1997) The Conquest of Cool Univ. of Chicago Press.  
Freies Neukoelln, (2010) Offending the Clientele, https://vimeo.com/16116523 
Frontline, Episode 19, The merchants of cool, documentary https://www.pbs.org/video/frontline-
merchants-cool/ 
Gill, Rosalind, and Andy Pratt. "In the social factory? Immaterial labour, precariousness and cultural 
work." Theory, culture & society 25.7-8 (2008): 1-30. 
Gladwell, Malcolm, (1997)  The Coolhunt, https://www.newyorker.com/magazine/1997/03/17/the-
coolhunt 
Gray, Neil (2012) ‘Glasgow’s Merchant City: An Artists Led Property Strategy’ Variant 34 
http://www.variant.org.uk/34texts/mechantcity34.html 
Hardt, M. (2010), ‘The Common in Communism’, in C. Douzinas and S. Žižek (eds.), The Idea of Communism. 
London/New York: Verso, pp. 131-44. 
Harvey, D. (2006) Spaces of Global Capitalism: A Theory of Uneven Geographical Development. Verso 
London. 
Harvey, Davi (2002). "The art of rent: globalisation, monopoly and the commodification of culture." Socialist 
register 38.38  
Kenny, Ciara (2018) ‘There is a distinct social cleansing going on in Dublin’ Irish Times, 
https://www.irishtimes.com/culture/there-is-a-distinct-social-cleansing-going-on-in-dublin-1.3582124 
Krätke, Stefan. "‘Creative cities’ and the rise of the dealer class: A critique of Richard Florida's approach to 
urban theory." International Journal of Urban and Regional Research34.4 (2010): 835-853. 
Lash, Scott and John Urry,  Economies of Signs and Space, Sage, London, 1994 
Lawrence Lessig. Free culture: How big media uses technology and the law to lock down culture and control 
creativity. Penguin, 2004. 
Lazzarato, Maurizio (1996) "Immaterial labor." Radical thought in Italy: A potential politics 1996 133-47. 
Lazzarato, Maurizio, ‘Immaterial Labor’,  available at: http://www.generation-
online.org/c/fcimmateriallabour3.htm/. 
Leadbetter, Charles, Living on Thin Air, 1999. 
Liu, A. (2004). The laws of cool. Knowledge Work and the Culture of Information. Chicago: U of Chicago P. 
Liu, Alan. The Laws of Cool, Knowledge Work and the Culture of Information, University of Chicago Press, 
Chicago, 2004. 
Lovink, Geert and Ned Rossiter, eds. My Creativity Reader, a Critique of Creative Industries, Institute for 
Network Cultures, Amterdam, 2007. 
McKinsey & Co. (2013) Building the creative economy: an interview with Richard Florida, 
https://www.mckinsey.com/featured-insights/urbanization/building-the-creative-economy-an-interview-
with-richard-florida 
McRobbie, Angela. 'Fashion as a Culture Industry', in, Stella Bruzzi and Pamela Church Gibson, eds., Fashion 
Culture: Theories, Explanations and Analysis, Routledge, 2000. 
McRobbie, Angela. "From Holloway to Hollywood: Happiness at work in the new cultural economy." Cultural 
economy (2002): 97-114. 
Moulier-Boutang, Yann. Cognitive Capitalism, Polity, Cambridge, 2012 
Pratt, Andy C. "Creative cities: the cultural industries and the creative class." Geografiska annaler: series B, 
human geography 90.2 (2008): 107-117. 
Raymond, Eric S.  ‘The Cathedral and the Bazaar’ (2001) available at 
http://www.unterstein.net/su/docs/CathBaz.pdf 
Rosler, Martha. "Culture Class: Art." Creativity, Urbanism, Part I. e-flux journal 23 (2011). 
Rosler, Martha. "Culture Class: Art." Creativity, Urbanism, Part II. e-flux journal 23 (2011). 
Ross, Andrew. Nice Work If You Can Get It: Life and Labor in Precarious Times, New York University Press, 
New York, 2009 
Sennett, Richard. The Corrosion of Character: The Personal Consequences of Work in the New Capitalism. W. 
W. Norton, 1998. 
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Terranova, Tiziana (2000) "Free labor: Producing culture for the digital economy." Social text 18.2: 33-58. 
The Coolhunter, https://www.youtube.com/watch?v=n8EFXln0nPA 
The uncreative city project, plea for an uncreative city, 2006, https://www.mckinsey.com/featured-
insights/urbanization/building-the-creative-economy-an-interview-with-richard-florida 
Zizek, S, (2010) “Cultural Capitalism at it’s purest”, in First as Tragedy, then as Farce, RSA Animation (2010) 
available at: https://www.youtube.com/watch?v=hpAMbpQ8J7g 
Zukin, Sharon. "Loft living as ‘historic compromise’ in the urban core: the New York experience." International 
Journal of Urban and Regional Research 6.2 (1982): 256-267. 
 
 

 

Am I eligible to take this module? 
 

Module Requisites and Incompatibles 
Pre-requisites None 

Co-requisites None 

Incompatibles None 

Prior learning Where a student can demonstrate that they have achieved at least 80% of the learning 
outcomes of this module, by academic certified achievement, or through quantifiable 
and documented experience, they can apply to the School for that prior learning to be 
recognised.  Applications must be received prior to the commencement of delivery of 
the module. 

Recommended VC1-1 

 

How will I be assessed? 
Assessment tool % of final grade Timing 
Presentation and Illustrated essay 100% Week 12 

Total 100%  

 
 

Feedback, results and grading 
Eschewing a focus on particular forms of cultural production or on particular approaches to the economics 
of visual culture, the essay briefs have been framed in order to allow the student to select his or her subject 
to research. As a third year elective on the BA (Hons) in Visual Culture, students will be able to select 
subjects which afford opportunities to undertake primary research (for instance, by examining a current art 
or design practice or circumstance which impacts on art and design practice in Dublin today). The selection 
of the subject will be made in consultation with the module coordinator. Students undertaking the module 
will have a chance to present their ideas in a presentation in week 8 or 9 to their peers and receive verbal 
feedback. The presentation will then form the basis of 2,500-3,000 word essay submitted for assessment. 
 
The essay will be assessed according to NCAD Grade Assessment Criteria. 
q 

 

What happens if I fail? 

Resit Opportunities 
Opportunities will be provided during or at the end of trimester 2 to students who do not complete all 
assessments in trimester 1, but students will not be able to quality for the award on completion of this 
programme until the learning outcomes of this module have been met. 



 

VC3-1: Economies of Visual Culture 
 Page 5 of 5 Module Descriptor 
Published: June 2019  Next review: June 2020 

This document was prepared for NCAD students.  It may not be reproduced in whole or part without permission from NCAD. 

 

When and where is this module offered? 
Venue TBC / Week 1-12, trimester 2 

How will I have the chance to evaluate the module? 
It is important to NCAD that students inform the development of teaching and learning at NCAD.  We 
encourage all students to communicate their concerns and their observations about their study to members 
of staff so that any changes can be made in a timely manner. 

About two-thirds of the way through the trimester, a student forum will be convened to gather students’ 
comments about their study and the delivery of the programme.  In addition, at the end of Trimester 2, 
students have the opportunity to complete an online evaluation of their study and experience at NCAD.  
These evaluation events are important to current and future students, to ensure we can enhance the 
delivery of programmes at NCAD. 

In addition, you are invited to discuss your experience on the module with your lecturers at any point during 
the year.  You can also relay your comments to the class student representative who will communicate your 
comments to the staff. 

 
For further details on the content of your module and teaching arrangements, 

consult your Programme or Module Handbook 
 


